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) panese-made baby formal® 165% that of the previous ydaere exports are steadily rising.”
IS becoming more popular Additionally, Japan’s total expldre company is expanding its sales
emerging countries in Southeadtume in 2018 was 5,758t, an alowemtseas of formula in cubes that
Asia, where rapid urbanizatisix-fold increase on figures fromssidbecoming popular as there’s
the rise of the middle class, gpdrs ago. This is largely due tmthaeed for measuring. Similarly,
women’s social advancement alfaetithat exports to Viet Nam, wMohinaga Milk Industry Co., Ltd.,
progressing at a remarkable rateounts for approximately 60%ldth continues to export baby
Popularity is growing especiakports, are increasing year by year.
in Singapore and Viet Nam. LatelSkporting to Viet Nam since
figures showing exports of babg8, Meiji Co., Ltd. says, “We
formula from Japan to Singapowuerently have an office in Hanoi
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The quality of Japanese-made baby formula developed over many years of research on
breast milk, weaning and growth development, is trusted worldwide.

Top: Japanese-made baby formula sold in Singapore. The
highly soluble powder has earned itself a reputation abroad
and market demand in Singapore is therefore rising.
Bottom two: Japanese-made baby formula sold for the
Vietnamese market. As well as in tins, the formula also
comes in cubes.






